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EDITH COWAN

TELETHON COMMUNITY CINEMAS ECU JOONDALUP PINES

ECU STAFF COMPETITION
Terms and Conditions

Prize is the opportunity to win one of 40 (forty) double passes to Telethon Community Cinemas to be used during
the 2020/2021 Season which runs from 26 November 2020 until 17 April 2021. Films screen nightly.

Competition is open to current ECU staff who email brand@ecu.edu.au from their staff account with subject ‘ECU
Joondalup Pines Tickets’ before 5pm, Thursday 19 November 2020.

Competition closes 5pm Thursday 19 November 2020.
Winners will be selected at random and notified via email from Friday 20 November 2020 onwards.
Winners will need to arrange to collect physical tickets from ECU’s Joondalup campus.

If a winner does not respond to the reply within 48 hours, the recipient is taken to have forfeited their prize and
the winning selection will be made redundant.
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Entry and other instructions contained within promotional material form part of these terms and conditions. By
participating in this competition, you agree to be bound by these terms and conditions.

Who May Enter Promotions
a. This competition is open to current ECU staff members (including sessional and casual staff)
b. Entries can only be made in an individual's own name and in their own capacity and no entry can be
made for or on behalf of any other person, venture or organisation.

c. Each entrant may only enter a promotion once.

All entrants acknowledge and agree that ECU can rely on the Terms and Conditions, even if ECU only learns of a
person’s ineligibility after the University has or appears to have awarded the prize to the ineligible person.

ECU is entitled at its sole discretion to reject or disqualify any entry which it determines to be incomplete or
ineligible or which in the sole opinion of the University contains unlawful, defamatory, offensive or other material
which if published or broadcast would place the business interests of the Promoter at risk or adversely affect the
goodwill, name or reputation of the University.

A winner will be selected randomly. ECU’s decision is final and cannot be contested.

ECU accepts no responsibility for any lost, misplaced or misdirected prizes.

Prizes are not extendable, cannot be redeemed for cash and are not valid in conjunction with any other offer.
All unclaimed tickets remain the property of ECU.

By entering the competition, you agree, should you be a winner, to have your name and competition entry

published on ECU’s website, or social media channels for promotional, marketing, publicity or research and
profiling purposes for an indefinite period.
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16. By entering the competition, you also agree, should you be a winner, to have your photo published by ECU for
promotional purposes if required.

17. To the fullest extent permitted by law, ECU absolves itself of any and all liability, financial or resultant arising out
of, or in connection with this contest.

18. To the fullest extent permitted by law, all contestants release from, and indemnify ECU against, all liability, cost,
loss or expense arising out of acceptance of any prize or participation in the competition including (but not limited
to) loss of income, personal injury and damage to property and whether direct or consequential, foreseeable, due
to some negligent act or omission or otherwise.

19. You grant to ECU a perpetual, irrevocable, worldwide, royalty free licence to reproduce, communicate, adapt,
modify and publish your entry for the purposes of marketing, promotion and publicity.
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